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The 2013 Summer selling season has come to Opinion of Summer Selling

..

Industry Overview

a close. Conversations with retailers, and Season Strength
industry reports alike, reported a slow start to

Summer sales. By the end of the Summer, Strong

most retailers were reporting flat sales, while 3 7(y
37% reported that it had been a strong selling (0]
season for them. Strong sales were reported Flat

into October, offering retailers a longer

Summer selling season than expected. 4 1%
Reports indicate that Pontoons continue to Weak

be strong sellers year-round. Aluminum and 2 2%
fiberglass outboard sales are typically

stronger than stern drive or inboard boats, in Source: NADAguides, Inc.

the Fall months.

Looking toward the winter months, the
Farmer’s Almanac is forecasting a 2013-2014
winter with below average temperatures for
two-thirds of the nation; with above normal
levels of precipitation in the Southern Plains,
Midwest, and Southeast. While temperatures
vary from region to region, the overall fishing
forecast for November and December 2013
does not offer very many prime days for
those die-hard fishermen looking to get some
time on the water.
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® NADAguides Data Overview

Various marketplace indicators and dealer survey input supported seasonal
downward pressure on used prices for the September 2013 update of
NADAguides recreation vehicle data.

Average Update-to-Update Change by Category

Powerboats Sailboats Personal Watercraft

-2.6% -3.8 -2.8%

Source: NADAguides, Inc.

NADAguides Average Update-Over-Update Percent of Change by Unit Type
Boat Type Hull Type Trade-In  |Average Retaill High Retail
Airboat S -3.5 S -3.0 S -2.0
Houseboat ™ -4.0 ™ -35 ™ -3.0
Inboard ™ -3.0 ™ -2.0 ™ -1.0
Inflatable S -3.0 S -2.0 4 -1.5
Jet Aluminum  [$1  -4.0 91 -3.5 1 3.0
Jet Fiberglass [%1 -3.5 ™ 3.0 ™ -2.0
Other S 3.0 1 -2.5 ™ -2.0
QOutboard Aluminum [$1  -4.0 4 -3.5 S -2.5
Outboard Fiberglass |% -4.0 4 -3.5 S -2.0
Personal Watercraft S -4.8 S -3.8 S -2.8
Pontoon ™ -35 ™ -2.5 ™ -1.5
Powercat S -3.0 S -4.4 S -4.2
Sailboat - Cat/Tri ™ -3.0 ™ -25 ™ -2.0
Sailboat - Monohull S -4.0 ™ -3.0 4 -2.5
Stern O -5.0 ™ 4.0 ™ -3.0
V-Drive S 3.5 1 2.5 1 -1.5
Figures represent the percent change, on average based on unit type, between the July 2013 update
and the September 2013 update of the NADAguides Marine CONMECT.
Source: NADAguides, Ingc
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® NADAguides Data Overview
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Dealers were surveyed about High Retail pricing in the September through
October 2013 NADAguides marine data. The chart below displays the results
of dealer opinion about where the NADAguides High Retail values fall as

compared to their local marketplace.

93%

of retailers believe the
NADAguides High Retail
Sailboat Values are About
Right

High Retail Values in the
NADAguides Marine CONNECT

HToo Low M AboutRight Too High

90% 87%

84% 82% 85%

Stern Drive Inboard Outboard Outboard V-Drive Pontoon Sailboats
(Aluminum) (Fiberglass)

This chart reflects the percentage of dealers that feel, by segment, if the
NADAguides High Retail values are too low, about right, or too high, as
compared to their local market area.
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® NADAguides Data Overview

Dealers were surveyed about Average Retail pricing in the September through
October 2013 NADAguides marine data. The chart below displays the results

of dealer opinion about where the NADAguides Average Retail values fall as
compared to their local marketplace.

90%

of retailers believe the
NADAguides Average Retail
Aluminum Outboard Values
are About Right

Average Retail Values in the
NADAguides Marine CONNECT

HToo Low M AboutRight Too High

90% 89%
88% 88% 9 o
82% 81% 86% 86%

Stern Drive Inboard Outboard Outboard V-Drive Pontoon Sailboats Personal

(Aluminum)  (Fiberglass) Watercraft

This chart reflects the percentage of dealers that feel, by segment, if the
NADAguides Average Retail values are too low, about right, or too high, as
compared to their local market area.
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® NADAguides Data Overview

Dealers were surveyed about Used Trade-In pricing in the September through
October 2013 NADAguides marine data. The chart below displays the results
of dealer opinion about where the NADAguides Used Trade-In values fall as

compared to their local marketplace.

94%

of retailers believe the
NADAguides Used Trade-In
Sailboat Values are About

Used Trade-In Values in the
NADAguides Marine CONNECT

HToo Low M AboutRight Too High
949

89% 90%

86%

82% 83%

Stern Drive Inboard Outboard Outboard V-Drive Pontoon Sailboats Personal

(Aluminum)  (Fiberglass) Watercraft

This chart reflects the percentage of dealers that feel, by segment, if the
NADAguides Used Trade-In values are too low, about right, or too high, as
compared to their local market area.

Source: NADAguides, Inc.
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® NADAguides Data Overview
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Dealers were surveyed about Outboard Motor pricing in the September
through October 2013 NADAguides marine data. The chart below displays the
results of dealer opinion about where the NADAguides Outboard Motor values
fall as compared to their local marketplace, based on fuel type.

92%

of retailers believe the
NADAguides Used Trade-In
Gas Motor Values are
About Right

Outboard Motor Value, by Fuel Type, in the
NADAguides Marine CONNECT

M Gas Outboard  m Electric Outboard

87% 859%

8ZL70

7%

14 149 10?18%
5% 5% 5% 8% 5% 5% ]

Too High |Ab0ut Right| Too Low Too High |About Right| Too Low Too High |About Right| Too Low

Trade-In Values Average Retail High Retail

This chart reflects the percentage of dealers that feel, by Fuel Type, if the
NADAguides values are too low, about right, or too high, as compared to

their local market area. Source: NADAguides, Inc.
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® NADAguides Data Overview

Dealers were surveyed about Outboard Motor pricing in the September
through October 2013 NADAguides marine data. The chart below displays the
results of dealer opinion about where the NADAguides Outboard Motor values
fall as compared to their local marketplace, based on number of strokes.

88%

of retailers believe the
NADAguides High Retail 4-
Stroke Motor Values are
About Right

Outboard Motor Value, by Stroke, in the
NADAguides Marine CONNECT

M 2-Stroke M 4-Stroke

86% 86%

Too High |About Right Too High |About Right Too High

Trade-In Values Average Retail

This chart reflects the percentage of dealers that feel, by Stroke, if the
NADAguides values are too low, about right, or too high, as compared to
their local market area.
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About Right
High Retail
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® NADAguides Fuel Price Data

Regular Grade Gasoline Prices (all formulations)
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On-Highway Diesel Fuel Prices
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L1.5 Regular Gasoline Prices (dollars per gallon, all formulations) U.5 On-Highway Diesel Fuel Prices (dollars per gallon)
Change From Change From
Aug-13 Jul-13 Aug-12  Month Ago  Year Ago Aug-13 Jul-13 Aug-12 Month Ago  Year Ago
us $3.57 $3.59 sn @002 @ (sis)  us $3.91 $3.87 s398 O soo4 @ (S8
EastCoast 5358 $3.56 a8 O soo1 @ (s0.41)  stComst  s3s2 5388 397 O S04 @ (3008
Midwast $3.52 $3.54 378 @ (5001) @ (%0.25) Midwest $3.87 $3.85 8397 @ %002 @ (%010
Gulf Coast $3.40 $3.41 $351 @ (001 @ (s0.13) Gulf Coast $3.83 $3.79 $388 @ %004 @ (%009
Rocky Mountain $3.64 $3.62 35 O w01 O w1 Racky Mountain $3.93 $3.85 5400 @ so08 @ (s0.07)
West Coast $3.81 $3.92 s394 @ (5010) @ (5012)  WestCoast $4.06 $4.00 418 O 006 @ (S0.12)

Source: EIA
A view of the national average gas price and regional year over year change over the last year, is

supplied to provide support to longer-term strategic planning.

© NADAguides, Inc. All rights reserved.
NADAguides is an alliance partner of NADA Services Corporation



NADAguides Economic Data

Employment
Total Nonfarm Payrolls & Unemployment Rate, SA
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Consumer Confidence Index
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Economic Factors: A number of important factors affect the boating
market, including the unemployment rate, consumer confidence, the
housing market, Consumer Price Index (a measure of inflation), retail sales,
and industrial production. These factors can be interpreted to represent
the consumer’s ability and willingness to make a new or used recreation
vehicle purchase.
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NADAguides Economic Data

Retail Sales
Retail & Food Service Sales, SA
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Source: BLS

Industrial Production
Purchasing Manager's & Inventories Indices

65

—Purchasing Manager's Index === Mo. Mov. Avg.

VAN Do
W NN

w
b

Diffusion index, SA
&= w
b =
‘i

: \V

30 r T T T T T T T T T T T T T T T T T T T T
o ‘:p’ %& V’at’ Q;n‘j Vpb Q?h vp’\ Q;al\ V'“‘b F & %gﬁ v,'@ ‘5’9
W E S E S E

Source: Institute for Supply Management

© NADAguides, Inc. All rights reserved.
NADAguides is an alliance partner of NADA Services Corporation



NADA

GUIDES

NADAguides Economic Data

Housing
S&P/Case-Shiller Home Price Index (20-Metro Composite) & Housing Starts (Total Private)
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Consumer Price Index (CPI)
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Source: U.S. Bureau of Labor Statistics.
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NADAguides

Disclaimer

NADAguides, Inc. makes no representations about future performance or
results based on the data and the contents available in this report
(“Guidelines”). Guidelines is provided for informational purposes only
and is provided AS IS without warranty or guarantee of any kind. By
accessing Guidelines via email or the NADAguides website, you agree not
to reprint, reproduce, or distribute Guidelines without the express
written permission of NADAguides, Inc.

About NADAguides.com

NADAguides.com, the largest publisher of the most market-reflective
vehicle pricing and information available for new and used cars, classic
cars, motorcycles, boats, RVs and manufactured homes, offers in-depth
shopping and research tools including a broad range of data, products
and service and informational articles as well as tips and advice.
NADAguides.com also produces electronic products, mobile applications,
raw data, web services, web-syndicated products and print guidebooks.
NADAguides.com is an alliance partner of the NADA Services
Corporation.

NADAguides

PO Box 7800

Costa Mesa, CA 92628

(800) 966-6232 | (714) 556-8511
Fax (714) 556-8715
boats@nadaguides.com
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